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Discover how a fully integrated 
marketing solution can provide a  
20 percent reduction in acquisition  
and implementation costs, a 43 percent 
reduction in operating costs, and a 
39 percent reduction in maintenance 
costs. To learn more, watch this  
Data-Driven Marketing video.

The rise of big data represents 
a huge opportunity for 
marketers everywhere.

The numbers are stunning. 

according to research by the 

mcKinsey Global institute, data 

generated by businesses is 

projected to increase by 40 

percent annually. Furthermore,  

in 15 of the 17 major industries in 

the united states, more data is 

stored per company than in the 

entire library of congress. 

companies are amassing new 

and different types of information 

about their customers—from 

sensor data to social media 

content—at ever-increasing rates, 

but volume isn’t the only challenge. 

They must also harness customer 

data to rapidly analyze it for new 

insights, using that information 

to create personally tailored 

marketing campaigns for the best 

possible customer experience in 

every single engagement. We call 

this data-driven marketing, and it’s 

one of the most effective ways for 

marketers to take full advantage 

of the extensive customer data 

already in their possession.

The rise of Big Data

http://www.youtube.com/watch?v=qg9k9B6y2jw
http://www.youtube.com/watch?v=qg9k9B6y2jw
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In this white paper on the five biggest 
myths about big data, you’ll get a clear 
understanding of the hard truths and 
common misconceptions amid all the hype. 

You can get a quick overview 
of the paper’s key points by 
checking out this infographic.

is big data just an iT issue? a lot of 

marketers seem to think so—but the 

facts say otherwise. according to a 

global survey of more than 2,200 

marketers conducted by Teradata in 

2013, 71 percent of respondents said 

that they planned to pursue a big data 

deployment in the next two years.

a scalable and sustainable data-

driven marketing solution requires 

you and your team to collect and 

connect large amounts of data, 

gain real-time insights, and bring 

those insights to market by way of a 

tailored campaign. iT departments 

can offer the tools and expertise to 

make that happen, but none of it will 

be truly effective unless it’s informed 

by a strategic vision. and that vision 

starts with marketing leadership. 

Big Data myths

“ a data-driven marketing solution provides the comprehensive 
framework necessary to take insights from widely divergent datasets 
and apply them across channels, giving marketers the ability to 
present personalized messaging to every customer, every time.”

~ “The Top Five myths of Big Data analytics” 

www.teradata.com/Teradata-Applications/Resources/WP---the-top-5-myths-of-big-data---what-every-CMO-needs-to-know/
www.teradata.com/Teradata-Applications/Resources/IG---Big-Data-and-CMO-5-myths
www.teradata.com/Teradata-Applications/Resources/WP---the-top-5-myths-of-big-data---what-every-CMO-needs-to-know/
www.teradata.com/Teradata-Applications/Resources/IG---Big-Data-and-CMO-5-myths
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Find out how marketers 
around the globe are  
planning to untangle their 
data. Simply read the 
executive summary or review 
the full survey report.

currently, less than 10 percent of companies use their data in  
a systematic, strategic way. But that will change: 71 percent  
of marketers plan to implement a big data analytics solution  
in the next two years.

~ 2013 Teradata Data-Driven marketing survey (Full report) 

What steps are marketers taking to 

harness their data for competitive 

advantage? We wanted to find out. 

so we talked to them—and arrived at 

some pretty stunning insights.

Global Perspective

www.teradata.com/Teradata-Applications/Resources/Survey---Data-Driven-Marketing---Executive-Summary/
www.teradata.com/Teradata-Applications/Resources/Survey---Data-Driven-Marketing---Executive-Summary/
www.teradata.com/Teradata-Applications/Resources/Survey---Data-Driven-Marketing---Full-Report/
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according to research firm 

Gartner, marketing executives will 

outspend technology executives 

on technology by 2017. or to 

put it another way: The age-old 

gap between marketing and iT 

organizations has now become 

a clear overlap. With so much 

in common—and with so many 

opportunities to join forces for 

greater efficiency and effect—why 

aren’t marketing and technology 

executives more closely aligned? 

strategic alignment

In this white paper, you’ll gain insight 
into practical ways for marketing and 
technology executives to find common 
ground in growing the business. 

You can also get a quick 
visualization of the paper’s  
key data points by taking a  
look at this infographic.

“The business enterprise has 
two—and only two—basic 
functions: marketing and 
innovation. marketing and 
innovation produce results; 
all the rest are costs.”

~ Peter Drucker, management consultant

www.teradata.com/Teradata-Applications/Resources/WP---The-new-CMO-CIO-alignment/
http://www.teradata.com/WorkArea/linkit.aspx?LinkIdentifier=id&ItemID=12884905040
www.teradata.com/Teradata-Applications/Resources/WP---The-new-CMO-CIO-alignment/
http://www.teradata.com/WorkArea/linkit.aspx?LinkIdentifier=id&ItemID=12884905040


10 11

rise oF BiG DaTa | BiG DaTa myThs | GloBal PersPecTive | sTraTeGic aliGnmenT  | Where To BeGin | riGhT TechnoloGy | cusTomer success | resources

let’s say you already understand 

the critical importance of data-

driven marketing. how do you get 

started? The first step is simply 

knowing where you’re going—

setting the right goals for success, 

and asking the right questions to 

get there. 

“clear visual 
representation of  
your data will help  
you and others in  
the organization 
recognize areas for 
improvement.” 

~ “Ten Ways to Jump-start your  
Data-Driven marketing efforts”

“Through 2015, marketing 
organizations that 
execute inbound or event-
triggered techniques will 
see response rates that 
are five times higher than 
for [ traditional ] outbound 
campaigns.” 

~ Gartner research, “Top 10  
marketing Processes for 2012” 

Where to Begin

Are you connecting 
online and off-line data? 
Comparing patterns, not 
just differences? And are 
you giving others access 
to the data while you’re 
at it? If not, take a look at 
this infographic to discover 
your next steps.

In this white paper, you’ll 
learn the five fundamental 
components of a data-driven 
marketing architecture: data 
warehousing, analytics, marketing 
operations automation, campaign 
management, and marketing 
performance management.

The right Technology 

When you’re ready to embrace the full 

impact of data-driven marketing, Teradata 

is ready to support you with a solution 

that provides unified customer data, 

advanced analytics, and comprehensive 

integrated marketing management. By 

choosing the right technology, leading 

with a shared organizational vision, and 

implementing your solution with help 

from seasoned experts, your data-driven 

marketing ecosystem will be positioned 

for long-term success. 

www.teradata.com/Teradata-Applications/Resources/Infographic---10-ways-to-Jumpstart/
www.teradata.com/Teradata-Applications/Resources/Infographic---10-ways-to-Jumpstart/
http://www.teradata.com/Teradata-Applications/Resources/WP---Using-data-to-drive-results/
http://www.teradata.com/Teradata-Applications/Resources/WP---Using-data-to-drive-results/
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Watch this video to see how DSW integrated data across  
all channels, scoring quick wins and empowering everyone  
in the business. 

“We’ve gone from no. 5 in market share to no. 2.  
Just one interaction after another, base hit after  
base hit. it’s a strategy based around emotional 
connections, enabled by data.”

~ Kelly cook, senior vice President of marketing, DsW

customer success: DsW

Kelly cook believes the extraordinary should 

be the norm. as senior vice president of 

marketing at shoe retailer DsW, she leads  

a hugely successful data-driven strategy  

based on emotional connections. 

For example, when store managers  

wanted to send thank-you notes to the  

top 25 customers from every store, cook 

used the latest sales data to deliver relevant 

contact information so that managers  

could quickly and easily exceed their 

customers’ expectations.

http://youtu.be/v1njzhpUSHc
http://www.youtube.com/watch?v=v1njzhpUSHc 
http://www.youtube.com/watch?v=v1njzhpUSHc 
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For more information about the power of data-driven marketing, consult this list 
of available resources or visit Teradata.com/DataDrivenMarketing.

INFOGRAPHICS

The Top Five myths of Big 

Data

The new cmo-cio alignment

Ten Ways to Jump-start your 

Data-Driven marketing efforts

http://www.teradata.com
http://www.youtube.com/watch?v=qg9k9B6y2jw
http://www.youtube.com/watch?v=qg9k9B6y2jw
http://www.youtube.com/watch?v=qg9k9B6y2jw
http://www.youtube.com/watch?v=v1njzhpUSHc 
http://www.youtube.com/watch?v=v1njzhpUSHc 
http://www.youtube.com/watch?v=v1njzhpUSHc 
http://www.youtube.com/watch?v=v1njzhpUSHc 
http://www.teradata.com/videos/American-Red-Cross-Doing-More-with-Data-to-Offer-Help-and-Hope/   
http://www.teradata.com/videos/American-Red-Cross-Doing-More-with-Data-to-Offer-Help-and-Hope/   
http://www.teradata.com/videos/American-Red-Cross-Doing-More-with-Data-to-Offer-Help-and-Hope/   
http://www.teradata.com/videos/American-Red-Cross-Doing-More-with-Data-to-Offer-Help-and-Hope/   
www.teradata.com/Teradata-Applications/Resources/Survey---Data-Driven-Marketing---Executive-Summary/
www.teradata.com/Teradata-Applications/Resources/Survey---Data-Driven-Marketing---Full-Report/
www.teradata.com/Teradata-Applications/Resources/WP---the-top-5-myths-of-big-data---what-every-CMO-needs-to-know/
www.teradata.com/Teradata-Applications/Resources/WP---The-new-CMO-CIO-alignment/
http://www.teradata.com/Teradata-Applications/Resources/WP---Using-data-to-drive-results/
http://www.teradata.com
http://www.teradata.com/DataDrivenMarketing
www.teradata.com/Teradata-Applications/Resources/IG---Big-Data-and-CMO-5-myths/
www.teradata.com/Teradata-Applications/Resources/IG---Big-Data-and-CMO-5-myths/
www.teradata.com/Teradata-Applications/Resources/IG---Big-Data-and-CMO-5-myths/
http://www.teradata.com/WorkArea/linkit.aspx?LinkIdentifier=id&ItemID=12884905040
http://www.teradata.com/WorkArea/linkit.aspx?LinkIdentifier=id&ItemID=12884905040
www.teradata.com/Teradata-Applications/Resources/Infographic---10-ways-to-Jumpstart/
www.teradata.com/Teradata-Applications/Resources/Infographic---10-ways-to-Jumpstart/
www.teradata.com/Teradata-Applications/Resources/Infographic---10-ways-to-Jumpstart/
https://twitter.com/Teradata_Apps
http://www.linkedin.com/company/teradata-applications
https://www.facebook.com/aprimomarketing
http://www.youtube.com/teradata
www.teradata.com/Teradata-Applications/Resources/Survey---Data-Driven-Marketing---Executive-Summary/
www.teradata.com/Teradata-Applications/Resources/Survey---Data-Driven-Marketing---Full-Report/
www.teradata.com/Teradata-Applications/Resources/WP---the-top-5-myths-of-big-data---what-every-CMO-needs-to-know/
www.teradata.com/Teradata-Applications/Resources/WP---The-new-CMO-CIO-alignment/
http://www.teradata.com/Teradata-Applications/Resources/WP---Using-data-to-drive-results/
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