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TIME TO MAKE A DECISION

WITH THE

INTERNET
OF THINGS

Are you developing a winning Internet of Things (1oT) strategy? Or are you
about to be outflanked by your competition again? 10T is a chance to be in
front of your competition in the midst of a huge market expansion. Sadly, some
will take a wait-and-see approach on loT until others take the lead, but that
leader should be you! A robust |oT initiative is how you can move from the
sidelines to market leadership.

Some estimates place the value of IoT at more
than $14t worldwide. To capitalize on this,
$ organizations are implementing loT initiatives
- for a number of business reasons; the most

important are improving Processes Efficiency
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nside organizations, these initiatives are led by
pusiness champions from across the organization and are
NOT concentrated in IT:
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To achieve'the value from loT, organizations must
align goals and projects between Information
Technology (IT) with Operational Technolog

(OT) employees.

Includes the business Includes business managers,
managers, analytic power supply chain staff, engineers,
users, programmers, product designers, equipment
software architects, data M/ operators, repairmen, customer
scientists, and the CIO support, fleet managers,
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Nearly 52% of the consumers of |IoT project

information and data are business stakehold

including management, operations, and
% business analysts.
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loT Device Types

Consumer durable goods pr¥a:y l
|

Measurement and identification devices
Plant equipment and infrastructure
Location devices
Connected vehicles
Bio-medical
Public infrastructure

loT data comes from many different types of

devices and sensors. Many of these are being
used by your customers or exist in your business.
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loT Analytical Workloads
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loT Analytics Types
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Data Discovery

Advanced Analytics

Analytical
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Across these projects,
organizations are utilizing the  9.8% (e
entire spectrum of analytics, from - ﬁﬂﬂﬁf‘ﬂ
operational visibility and reporting on

device status, to data discovery, to finding  6.0% (dsaey
new trends and domains, to advanced
analytical workloads for prediction and

pattern matching
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loT Workload Platforms
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To meet these project goals and
serve their data consumers,
organizations are utilizing a wide
range of analytical platforms to
find the best solutions to
analytics problems

Number of lIoT Projects
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Teradata delivers sensor data
analysis at scale and at the right
cost. From terabytes to petabytes,
Teradata knows big data.

Data

Aster Warehouse
\ (
s | X
LA 7"'

Listener

4

Teradata Listener™ enables self-service streaming data access. Our Think Big
open source consultants build data lakes to hold raw sensor data.
Teradata Aster Analytics™ provides self-service discovery analysis for both
business and data scientists. Teradata Data Warehouse integrates sensor data
with all aspects of your company. Sensor data combined with customers,
inventory, labor schedules, and strategies provides the Big ROIl. Weaving it all
together is Teradata Unified Data Architecture™ (UDA). The UDA optimizes
solutions and costs across the Analytics of Things implementation.

For more information about Teradata Solutions for |oT, go to:

http://www.teradata.com/solutions-and-industries/loT

Listener and Unified Data Architecture are trademarks, and Aster,
Teradata, and the Teradata logo are registered trademarks of Teradata Corporation and/or its affiliates in the U.S. and worldwide.

*http://www.forbes.com/sites/louiscolumbus/2015/12/27/roundup-of-internet-of-things-forecasts-and-market-estimates-2015/#24db0cfa48a0




